atbaists
Marketinga péfijumu aktualitates skolénu izcilibal

/PD vadisanas konteksta.
1.dala. Petijumos izmantotads informacijas
veidi.

LU, BVEF Vadibzinatnes nodalas
docente, Dr.sc.admin.
Andzela Veselova
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Marketinga informaciju raksturo atbalsts
izcilibai

* liels daudzums nepieciesamas informacijas (jasistematize un jamekle);

- vairaki informacijas sanemsanas un parveidosanas cikli nofeiktajos terminos (datu
apkoposana);

« dazadiiegusanas avoti;

- ieverojama dala augstas kvalitates informacijas, to slikta strukturizacija - rada
zinamass grutibas informacijas vaksanas un apstrades procesa.

KURAS DATUBAZES IR NOZIMIGAS NOZARE?

) .
Marketline *# Passport @orbis

https://www.researchgate.net/ g INTERNATIONAL
https://doaj.org/ MarketLine Passport Orbis
statistikas datu datubaze, kura kompanijas Euromonitor International datubaze sniedz informaciju par aptuveni
pieejama informacija par dazadiem datubaze starptautiskaja biznesa un 300 miljoniem publisku un privatu
socialiem un makroekonomiskiem marketinga, ekonomika, pasaules kompaniju.
statistikas raditajiem. starptautiskajas attiecibas, tarisma, ka

ari socialajas zinatnés.



https://www.researchgate.net/
https://doaj.org/

Uzticamiba -
informacijai patiesi
jaatspogulo
objekta stavoklis

Marketinga

informacijas

ipasibas:

bez izkroplojumiem.

Aktualitate — sripasiba
atspogulo zinGmu

informacijas novitates
pakapi, saviaicigums.

Pilniba - informacijas
saturam janodrosina
nepieciesamie
nosaciumiléemumu
pienemsanai.

Relevantums-nozimé,
ka piedavata
informacija attiecas
Uz risindmo problému.

Salidzinamiba nosaka
iespéju salidzinat datus
pétama vienofibas,
ieklauto raditaju un
objektu klasta, pétjuma
metodologijas un
raksturlielumu mérisanas
metozu dél.

atbalsts
izcilibai

Pieejamiba, |ai lietotqdjs
varétu uztvert
informaciju, informacijai -
saprotamai.

Ekonomiskums -
informacijas iegusanas
un apstrades izmaksas
nedrikst parsniegt
izmantosanas rezultata
ieguto rezultatu.



Marketfinga informacija (Ml): 01',-:53,- ?ﬁ;;

Ir janoskaidro:

« Kadi informacijas veidi nepieciesami leEmumu pienemsanai saistiba ar petijumu.
« Kadas specialas temas jaatspogulo petijuma informacija.
« Kadi analitisko parskatu veidi ir visvairak pieejami pefjumam.




Marketinga informacijas (MI) sistfemas programmas: atba %s.
izcilibai

1) minimala programma - biznesa dinamikas (pardosana, rentabilitate) analize dazados
aspektos (produkti, klienti, vaditqji); darba ar klientiem efektivitates vadiba un
novertesana (korporativajam tirgum); komunikaciju planosana, uzraudziba un

efektivitates novertesana.

2) standarta programma - konkurentu raksturojums (cenas, darba nosacijumi ar klientiem,
reklama).

3) maksimala programma - tirgus makro raksturojums ( atfistibas tendence, konkurentu
dalas); mikro raksturlielumi (motivacija, klientu vertibas, pirkSanas IEmumu algoritms).




atbalsts
izcilibai




Informacijas vaksana —svarigdkais posms marketinga izpete!

Pefijumu veiksanai nepieciesamas informacijas veidi:

or

Darba vide Uznemuma vide

Makrovide

Uznémuma pardosanas ienémumi

Patérétaju informacija
un tirgus dalas

Demografiskas tendences

Ekonomiskas tendences Wdzstradnieku informacija

Uznémuma pasatijumi un
$nkurentu informacija neizpilditie pasatijumi

Dzivesveida tendences
Uznémuma izmaksas

Tehnologiskas tendences

Rentabilitates lTmenis atkartba no
klientiem, produkta, segmenta,
kanala. pasatijuma apjoma un
geografiska stavokla

Politiskas / likumdosanas
tendences

Cita veida informacija

cﬂ;ba sts

iltbai




Makrovide | Demografiskas tfendences:

e Demografiska situacija;

e Dzimstibq;

e Laulibu registracijo;

e Mirstiba;

e Migracija;

|ledzivotgju skaits;

*Vecums ;

|zglifiba;

e Etniskas un rasu fendences;
*Religiskas tendences.

https://www.csb.gov.lv/lv/statistika/statistikas-temas/iedzivotaqiji/iedzivotaju-skaits/meklet-tema/417-demografija-2020

https://stat.gov.lv/Iv/statistikas-temas/iedzivotaii

https://stat.gov.v/Iv/meklet2eSearch=%22%22&DataSource=%22data%22&Type=%5B%221able%22%2C%22o0ther formai%22%5D

https://data.stat.gov.lv/pxweb/lv/OSP _PUB/START POP IR IRV/IRV020
https://prognozes.nva.gov.lv/lv
https://ec.europa.eu/eurostat/databrowser/view/DEMO PJANIND custom 1332201 /default/table2lang=en

https://ec.europa.eu/eurostat

atba
iZci

sts
bai


https://www.csb.gov.lv/lv/statistika/statistikas-temas/iedzivotaji/iedzivotaju-skaits/meklet-tema/417-demografija-2020
https://stat.gov.lv/lv/statistikas-temas/iedzivotaji
https://stat.gov.lv/lv/meklet?Search=%22%22&DataSource=%22data%22&Type=%5B%22table%22%2C%22other_format%22%5D
https://data.stat.gov.lv/pxweb/lv/OSP_PUB/START__POP__IR__IRV/IRV020
https://prognozes.nva.gov.lv/lv
https://ec.europa.eu/eurostat
https://ec.europa.eu/eurostat/databrowser/view/DEMO_PJANIND__custom_1332201/default/table?lang=en

Makrovide | Ekonomiskas tendences: atbalsts
izcilibai

https://stat.gov.lv/lv/statistikas-temas/iedzivotaji/majsaimniecibu-ienakumi

https://stat.gov.lv/Iv/meklet?Search=%22%22&DataSource=%22data%22&Type=%5B%22table%22%2C%22other format%22%5D&Themes=%22124%22



https://stat.gov.lv/lv/statistikas-temas/iedzivotaji/majsaimniecibu-ienakumi
https://stat.gov.lv/lv/meklet?Search=%22%22&DataSource=%22data%22&Type=%5B%22table%22%2C%22other_format%22%5D&Themes=%22124%22

Makrovide | Dzivesveida tendences (1):

atba‘sts
i1zci

bai

Darbibas B Intereses

s://www.forbes.com/sites/eveturowpaul/2021/01/05/7-food-and-lifestyle-trends-that-will-define-
1/?sh=59cb1f126c6b

ps://ftnnews.com/retail/40819-new-lifestyle-trends-and-what-customers-want-in-2021-22

ttps://www.wsj.com/articles/ten-global-consumer-trends-for-2021-11610976600

https://go.euromonitor.com/rs/805-KOK-719/images/wpGCT21EN-
v0.8.pdf?mkt tok=ODA1LUtPSYyO3MTKAAAF hBn-

UAk3x wBBhWBZifHPHbxsfw6x0y2ktKkNTJ1YmLwzNzRSDhpYxCleXhHI2Z5Z8ZUE
GI9P7IMiM2NIWS6jQJZVdfmZ0eYeeQy5u8X5C6zpz-w



https://www.forbes.com/sites/eveturowpaul/2021/01/05/7-food-and-lifestyle-trends-that-will-define-2021/?sh=59cb1f126c6b
https://ftnnews.com/retail/40819-new-lifestyle-trends-and-what-customers-want-in-2021-22
https://www.wsj.com/articles/ten-global-consumer-trends-for-2021-11610976600
https://go.euromonitor.com/rs/805-KOK-719/images/wpGCT21EN-v0.8.pdf?mkt_tok=ODA1LUtPSy03MTkAAAF_hBn-UAk3x_wBBhWBZifHPHbxsfw6x0y2ktKkNTJ1YmLwzNzRSDhpYxC1eXhHI2Z5Z8ZUEG9P7IMiM2NIWS6jQJZVdfmZ0eYeeQy5u8X5C6zpz-w

Makrovide | Dzivesveida tendences (2):

1.Tadi, kas izstajas no spéles (auditorija, kas
samazina savu dzives tempu; mazpilsetu
vertibas; né —biroja darbam)

2.Tadi, kas lielakoties pavada laiku majas
(majas sedetqji; TV auditorija; pasuta preces
pec katalogiem; norobezojas no arejas vides
problemam)

3.Neatbilstosi savam vecumam (vecdkie
velas but jaunadki; jaunie velas klut vecaki)
4.Orientéti uz ertibam(cilveki, kuriem izteikts
raksturs, savs viedoklis, atskiriga izturesanas;
specifisku mediju izmantosana; apgérbs, auto
—individuala pieeja)

5.Fantastisko piedzivojumu meklétaji (mekle
iespejas atbrivoties; eksotiski celojumi, edieni,
velmes)

atbaijsts
izcilibai
6. «9 dzives» (vairakas lomas dzive -mammas,
darbaholiki, mUzigie paligi; trukst laika, velas
ietauplt, velas iegadaties produktu/
pakalpojumu, kas ietver vairakas funkcijas)
7.Glabiet musu sabiedribu (velme, lai sabiedriba
klUst sociali atbildiga; vertibas —vide, izglifiba un
etika; iespeja realizet sociali atbildigu
marketingu)
8.Mazie priecini (patik, piem., BMW, bet auto
nevar atlauties, bet var motociklu; vegetaries,
tacu 1 x nedela ed burgerus; mazi priecini
emocionalai kompensacijai)
9.Palikt dziviem ilgak (nelieto neveseligu partiku,
nesméeke, nelieto alkoholu, atsakas no stipru zalu
lietosanas; vingro)
10.Vertigie klienti (vélas cilvecigu attieksmi;
noverte apdrosinasanas lomu; ja pakalpojums
nesniedz solito, velas atpakal visu ieguldito,
noverte augstus standartus)



Makrovide | Tehnologiskds tendences:

G
?

atbalsts
izcilibai
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https://www.statista.com/study/69166/statista-trendcompass/#professional
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https://www.euromonitor.com/insights/home-technology



https://www.statista.com/study/69166/statista-trendcompass/#professional
https://www.statista.com/register/account-completion
https://www.euromonitor.com/insights/home-technology

Nepieciesamas informacijas veidi

ole| sts_
cilibai

Darba vide Uznemuma vide

Makrovide

znémuma pardosanas ienémumi
n tirgus dalas

Demografiskas tendences Patérétaju informacija

Ekonomiskas tendences Lidzstradnieku informacija
znémuma pasatijumi un

nRizpilditie pasatijumi

Dzivesveida tendences Konkurentu informacija

Tehnologiskas tendences némuma izmaksas

antabilitates ITmenis atkariba no
fMientiem, produkta, segmenta,
anala. pasatijuma apjoma un
geografiska stavokla

Politiskas / likumdosanas
tendences

Cita veida informacija




Darba vide | Patéretaju informacija atbalsts

—zilibai

Kas ir patérétajs? Nodarbosanas
Ko \./lm.vvelas, un kas viniem ir Objekt
nepiecieSams?
Kadus mérkus vini censas _

) ? 2 Merki
sasniegt?
K‘as plecvjalas Iemumu_ Atbildigie
pienemsanas procesa?
Kad patérétajs ir gatavs pirkt? Procedura
Kad patérétajs ir gatavs pirkt? Gadijums / situacija

Kur pircéji vélas iepirkties? Tirdzniecibas vieta




Darba vide | Lidzstradnieku informacija atbajsts.

~—— Starpnieki

Logistikas
centri

Piegadataji

Marketinga
agentdras




Darba vide | Konkurentu informacija °?f§ ?I:Egi

Jautgjumi par konkurentiem: /InU apkoposana par konkurentu:

« Meérki (tirgus dalas, izaugsme, lideriba
tehnologijas, vai konkurents ir gatavs
agresivi cintties vai ldzas pastavet).

- Stratégijas (zemakas cenas, augstdka
kvalitate, apkalposana, zemakas
izmaksas).

 Stipras un vajas puses (stipras puses
salidzinQjuma ar mums, vajas puses,
kuras varam izmantot).

* Metodes cind ar konkurentiem (ko daris,
ja paaugstinasim cenas; ja palielinasim
reklamas budzetu.

1.No medijiem —reklomas safturs,
iepakojums, uzruna sabiedribai.
2.Uznémuma web lapa —info par
produkciju, cenas, par jaunumiem,
organizacijas strukturu.

3.Darbinieki no konkurentiem —-domu
gaita, politiskie uzstadijumi.
4.Uznémumi aptavja savus pardevéjus un
starpniekus par iespaidiem.
5.Konkurentu darbiba —klientu
pefijumi,konkurentu produktu pirksSana.

Uzneémuma iekséja konkurétspéjal



Konkurenta profila datu baze

1. Vispariga informacija par konkurentu

‘uhh‘-=
1.1. Pilns nosaukums. 1.2. Dibinasanas gads. 1.3. Adrese. 1.4.
Bankas rekviziti. 1.5. Kontaktpersonu talrunu numuri.1.6. Pilns
vadibas nosaukums. 1.7. Uznémuma vietne.

2. Fiziskie raksturlielumi

2.1. Veikalu skaits fikla.

2.2. Kopeja tirdzniecibas platiba

2.3. Pardosanas personadla skaits

2.4. Programmatura

2.5. Uznemuma organizatoriska struktira

3. Situacija tirgu

3.1. Orientacija vz veikala formatu

3.2. Cenu segments

3.3. «Privatas preCu zimesy

3.4. Sauklis

3.5. Apgrozijjums, EUR

3.6. Videjais ceka lielums, EUR

3.7. Marketinga stratégija

3.8. Invesficiju projekti

3.9. Lojalitates programma

4. Tels

4.1.Publikacijas

5. Personals

5.1. Morala un 5.2. Materiald motivacija

w V)



Konkurentu vertejuma tabula izpetes procesa.

Patéretaju pieprasitais

Konkurenta A

piedavatais

Konkurenta B

piedavatais

Konkurenta C

piedavatais

Pasu firmas

piedavatais

Kvalitate

Cena

Izturigums, kalposanas ilgums
Sortiments

Apkalposanas kultira
Kompetence

Uzzinu iespéjas, patéeretaju informétiba
Atrasanas vieta(tuvums,értums)
Apmaksas iespéju daudzveidiba
Konsultacijas

Piegades iespéjas

Citi papildus pakalpojumi

Garantijas u.c

kopa

atbalsts
izcilibai



Nebieciat - inf o o ai:.bqsts_
epiecieSamas informacijas veidi izcilibai

Makrovide | Darba vide Uznémuma vide

Demografiskas tendences Patérétaju informacija Uznémuma pardosanas ienémumi
un tirgus dalas

Ekonomiskas tendences Ltdzstradnieku informacija

Uznémuma pasatijumi un
Dzivesveida tendences Konkurentu informacija neizpilditie pasatijumi

Tehnologiskas tendences Uznémuma izmaksas

Rentabilitates lTmenis atkariba no
klientiem, produkta, segmenta,
kanala. pasdtijuma apjoma un
geografiska stavokla

Politiskas / likumdosanas
tendences

jta veida informacija




atbalsts

Petjumu informacija: cilibai

Sekundara

dati, kas

leguti speciali dati, kas
veiktu lauka ieprieks savakii
pefjumu citiem
rezultatad, lai meéerkiem, nevis
atrisinatu konkrétam
konkrétu marketinga
marketinga pefjumam.

problemu.




Prieksrocibas:

dati paredzeti noteiktam merkim,

aprobeta un kontroléjama datu
vakianas metodologija,

nav pretrunigu datu,

noteikta datu drosiba,

atseviskos gadijumos ta ir vienigd
iespéja sanemt nepieciesamas
Zinas.

. _— atbalsts
Primara informacija: ciltbai

Trukumi:

 ilgs datu vaksanas process,

« var b0t nepieciesami lieli izdevumi,

« dazi informacijas veidi nav pieejami,

« pieeja pirmreiz€jai informacijai ierobezotq,
* nespeja savakt pirmreizejo informaciju.



atbalsts
izcilibai

- bilance;

- pelnas un zaudéjumu parskats;

- realizacijas apjoma dinamika (dazadas precu
grupas, dazados pircéju segmentos);

- darbinieku atsauksmes un aptaujas rezultati;
- pirceju pretenziju stafistika utt.

Primaras informacijas




Sekundara informacija: ai;?g ?ti;cs:i

Prieksrocibas: Trokumi:

. _ « nepilniga un virspuseja,jo tika vakta
nav dargi, citiem mérkiem,

- var atri savakt, izlasit un izanalizét, * NOVEeCOojusi,

» iespeja salidzinat vairakus informacijas . nezinGdma metodologiia,ticamiba

avotus, zema,
* iespeja sanemt lielaku informacijas + nepilnigi p&fijuma rezultati
apjomu, _ . : '
 iespeja sanemt neatkarigu un ticamu * prefrunigi dafi.
informaciju,

 iespeja veikt iepriekseju analizi par
pefijuma problemam.




Sekundaras

informacijas
avoti:

https://www.firmas.lv/

Naciondlo un starptautisko oficidlo organizaciju
publikacijas.

Valsts iestazu, ministriju, pasvaldibu komiteju un
organizaciju publikacijas.

Tirdzniecibas palatu un asociaciju publikacijas.
Statistiskas informacijas apkopojumi.

Nozares uznemumu un kKopuznemumu zinojumi un
publikacijas.

Gramatas, zurndli un laikraksti.

Izglitibas, petniecibas, dizaina institutu un socialo
zinatnisko organizaciju publikacijas, simpoziji,
kongresi, konferences.

Cenrazi, katalogi, brosuras un citi uznemuma
izdevumi

Konsultaciju organizaciju materiali.

Timekla vietnes, datu badzes, interesu kopas un failu
serveri.

Mekletajprogrammas un katalogi.

r r -
Qm ) SO D eurostat
_—

FTINEUROMONTOR b pagsoort 4% LURSOFT

‘:’orbis S&mebdl SO

HOOVERS

Market| 1)

Bogmbers  Forbes



https://www.firmas.lv/

CSP un Eurostat iespéejas

Ekonomika un finanses Uznémumi
lekszemes kopprodukts, Investicijas, Konjunktdras raditaji Inovacijas, Uznéméjdarbibas finanses, Uznémumu grupas e o _
(ekonomikas sentimenta raditajs un konfidences raditaji), (rezidentu un starptautiskas), Uznéméjdarbibas raditaji un T - b Oflclalarsws’tatlsrtlrkas portals
Patérina cenas, RaZotaju cenas un Valdibas finanses. > Uznémumu skaits. > emas (CS ) REiVNas SCiEIR SN e
https://stat.gov.lv/Iv/meklet?Type=%5B%22table%22%5D
https://stat.gov.lv/Ilv/meklet?Type=%5B%22table%22%5D&Themes
Precu aréja tirdznieciba Lauksaimnieciba, meZsaimnieciba un =%22107%22
Eksports un imports pa valstim, valstu grupam un teritorijam, zivsaimnieciba
Eksports un imports - detalizéti dati pa valstim un precém (KN), Agro-vides raditaji, Augkopiba, Lauksaimniecibas cenas un . H
Eksports un imports péc NACE un BEC (plas3am ekonomiskam > indeksi, Lauksaimniecibas skaitiSana un apsekojums, & St at I Stl Cal th em eS (EU rOStat)
kategorijam... Lopkopiba, MeZsaimnieciba un Zivsaimnieciba. eurostat
https://ec.europa.eu/info/index Iv Statistics Explained
3 " https://ec.europa.eu/eurostat/statistics-
Vide un energétika Zinatne un IKT . . - .
- e , ) ) , explained/index.php?title=Statistical themes
Energétika, Laika apstak|i un dabas resursi, Vides aizsardziba. Datoru un interneta lietoSana, E-komercija, E-prasmes un IKT
drosiba, IKT sektors ekonomika, MakondatosSana, Uznémumu
> IKT izdevumi, Zinatnes nozare, Zinatnu doktori. > https://ec.europa.eu/eurostat/statistics-explained/index.php?title=E-
commerce statistics
https://ec.europa.eu/eurostat/data/statistics-a-z/abc

ledzivotaji Socialie procesi Ekonomikas prognozes
ledzivotaju skaits un ta izmainas, ledzivotajus raksturojosie Darba samaksa, Darbaspéka izmaksas, Darbvietas un darba h X info/busi . £
raditaji, Dzimstiba, Laulibas, Migracija, Mirstiba un Tautas laiks, Izglitiba, Kultdra, Labsajdta, Likumparkapumi, Majok|a ttps.//ec.europa.eu/ln O/ US|ness—economv—euro/economlc—per ormance-
skaitisana. > apstakli, Majsaimniecibu budZets, Majsaimniecibu sastavs, > and-forecasts/economic-forecasts v

Nabadziba un...

Transports un tarisms

Transports (pasaZieru un kravu parvadajumi), TGrisms

Bavnieciba, rapnieciba, tirdznieciba un
pakalpojumi

Bivnieciba, Nekustamais ipasums, RUpnieciba, Tirdznieciba un > (starptautiskais un iekSzemes). 5
pakalpojumi.

https://www.statista.com/topics/3137/cosmetics-
industry/#dossierSummary chapterl



https://ec.europa.eu/info/business-economy-euro/economic-performance-and-forecasts/economic-forecasts_lv
https://stat.gov.lv/lv/meklet?Type=%5B%22table%22%5D
https://stat.gov.lv/lv/meklet?Type=%5B%22table%22%5D&Themes=%22107%22
https://ec.europa.eu/info/index_lv
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Statistical_themes
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=E-commerce_statistics
https://ec.europa.eu/eurostat/data/statistics-a-z/abc
https://www.statista.com/topics/3137/cosmetics-industry/#dossierSummary__chapter1

Piemeri:

www.statista.com » ... » Toys + Tulkot o lapu

https://www.statista.com/topics/1108/toy-industry/ G'l.:bq §§s .
Toy Industry - Statistics & Facts | Statista 1ZCHIDAl

2020. gada 13. nov. — The toy industry's annual fotal economic impact in the U.S. was 97.2
billion 1.5 dollars in 2019, while over 623 thousand jobs directly related to ..

ec.europa.eu» translations » renditions » native  roF

Study on the competitiveness of the toy industry - European ...

2.2.1 Main players on the market for traditional toys. 34. 2.2.2 Key statistics on the EU toy

industry. 36. 2.2.3 Toy industry manufacturing activities in the EU. 37. https://www.arizton.com/market-reports/tovs-market

www.researchandmarkets.com » reports = Tulkot 3o lapu

Toys Market - Global Outlook and Forecast 2018-2023

The global toys market is projected to reach revenues of more than $120 billion by 2023, https://advantage-marketline-
growing at a CAGR of around 4% during 2017-2023. The growing ... com.datubazes.lanet.lv/Analysis?reporttype=59028&q9%5B%5D=MarketLine+Industry+Profile&I|s
No 3 150,00 $ Iidz 4 500,00 § - Pieejama SearchApi=true&exactword=1

www.arizton.com » market-reports » toys.. + Tulkot o lapu

Toys Market Size & Share | Global Industry Analysis Report ...
The global toys market size is expected to reach revenue of over 3131 billion by 2025, growing
at a CAGR of close 10 4% Guring the forecast period. The outdoor ...

WErgjums: 4,2 - 55 atsauksmes - 3 995,00 %

https://www.gemius.lv/sakumlapa.html

WWW.euromaonitor.com > toys-and-games  Tulkot 30 lapu https://www.nielsen.com/us/en/insights/report/2021/nielsen-annual-marketing-report-era-of-adaptation/

Market Research on the Toys and Games Industry

Market Research Reports Data and Analysis on the Toys and Games industry, with Toys and
Games market share and industry trends,.

https://www.nielsen.com/us/en/insights/digital/



https://www.statista.com/topics/1108/toy-industry/
https://www.arizton.com/market-reports/toys-market
https://advantage-marketline-com.datubazes.lanet.lv/Analysis?reporttype=5902&q%5B%5D=MarketLine+Industry+Profile&IsSearchApi=true&exactword=1
https://www.nielsen.com/us/en/insights/digital/
https://www.nielsen.com/us/en/insights/report/2021/nielsen-annual-marketing-report-era-of-adaptation/
https://www.gemius.lv/sakumlapa.html

Valstu statistikas parvaldes- atbalsts
*Nozaru profesiondlie e-izdevumi izcilibal
e hitps://data.europa.eu/en pamatojas uz Eiropas Savienibas iestazu datiem
eSocrata vieta, kur izpéfit ar valdibu saisfitus datus, un ir iebUveti dazi vizualizacijas riki
hitps://www.tylertech.com/products/socrata

e hitps://www.cia.gov/ Informdcija par 267 valstu vésturi, iedzivotdjiem, ekonomiku, valdibu, infrastrukturu un
armiju.

e https://open.canada.ca/en/open-data ir izmeégindjuma projekts ar daudzam valdibas un geotelpiskam datu
kopam.

eDatacatalogs.org piedava atvertus valdibas datus no ASV, ES, Kanadas u.c.

e hitp://data.gov Vietne ir pirmais posms un darbojas kd portadls, lai iegUtu visu veidu parsteidzosu informdciju par
visu, sakot no klimata lidz noziedzibai. https://data.europa.eu/sites/default/files/ed

« UNICEF pieddva statistiku par sieviesu un bérnu stavokli visd pasaulé. b_landscaping_insight report_nb_2020.pdt
*Data Market ir vieta, kur parbaudit datus, kas saistiti ar ekonomiku, veselibas apripi, partiku un lauksaimniecibu,
ka art automobilu rUpniecibu.

e Gapminder http://www.gapminder.org/data/ Datu apkoposana no avotiem, tostarp Pasaules Veselibas
organizacijas un Pasaules Bankas, kas aptver ekonomisko, medicinisko un socidlo statistiku no visas pasaules.
*Go0ogleGOOGL +0.65%Trendshttp://www.google.com/trends/explore Staftistika par mekleésanas apjomu (ka dala
no kopéja meklesanas apjoma) attieciba uz jebkuru terminu.

https://www.fortunebusinessinsights.com/industry-reports/processed-meat-market-100556

https://www.globenewswire.com/news-release/2020/09/17/2095107/0/en/Global-Poultry-Market-Analysis-Shows-Major-Technological-Developments-In-The-Poultry-Industry.html

https://exportpotential.intracen.org/en/products/tree-map?fromMarker=w&exporter=w&toMarker=w&market=w&whatMarker=k



https://www.tylertech.com/products/socrata
http://www.gapminder.org/data/
https://www.fortunebusinessinsights.com/industry-reports/processed-meat-market-100556
https://www.globenewswire.com/news-release/2020/09/17/2095107/0/en/Global-Poultry-Market-Analysis-Shows-Major-Technological-Developments-In-The-Poultry-Industry.html
https://exportpotential.intracen.org/en/products/tree-map?fromMarker=w&exporter=w&toMarker=w&market=w&whatMarker=k
https://data.europa.eu/sites/default/files/edp_landscaping_insight_report_n6_2020.pdf

GERMANY HOME TEXTILE MARKET - GROWTH, TRENDS, COVID-19 IMPACT, AND FORECASTS (2021 - 2026)

Market Summary

s e ) AL G
LT e

By Product

By Distribution Channel

By End Users

2050 2025

Source : Maordor Inteliaenco b % [

https://www.marketline.com/

Bed Linen
Bath Linen
Kitchen Linen
Upholstery

Floor

Speciality Stores

Supermarkets and Hypermarkets
Online
Others

Residential

Commercial

https://www.mordorintelligence.com/industry-reports/germany-home-textile-market

https://www.statista.com/statistics/791282/home-textiles-market-size-in-germany-by-category/

ttps I//ec.eu ropa.eu/eurostat/documents/3217494/10164469/KS-EI-19-001-EN-N.pdf/33ab6c0c-a0c6-5294-3948-b1fb9973d096

atbalsts

L] ®lm L]

izcilibai
Vacija ir viens no lielakajiem majas tekstilizstradajumu
tirgiem Eiropa. Ta ir viena no ievérojamakajam
Rietumeiropas valstim gultas, vannas un galda tekstila
patérina. Vacija pieaug patérétaju izdevumi majas
tekstilizstradajumiem.Vacija ir ari lielaka majas
tekstilizstradajumu importétaja un eksportétaja Eiropa.
Vacija pieaug tendence videi draudzigiem majas
tekstilizstradajumiem. Vacijai tradicionali ir lielakais
Eiropas pieprasijuma péc bio kokvilnas, un Saja kategorija
lielako dalu pardoSanas sastada uznémumi, kas veic
pasutiSanu pa pastu.Valsts katru gadu riko ari globalu
gadatirgu - Heimtextil majas tekstilizstradajumiem,
interjera dizainam un interjera tendencém. Saskana ar
statistiku 31% apmeklétaju izrada interesi par gultas velu,
30% par tekstilizstradajumiem majas piederumiem un
spilveniem, 23% par vannas istabas tekstilizstradajumiem
un 18% par gultas parklajiem. Vacijas tieSsaistes
tirdznieciba majsaimniecibas un majas tekstilizstradajumu
segmenta attistas pozitivi, neskatoties uz COVID-19. Lidz
2020. gada aprilim majas tekstilizstradajumu pardosanas
apjoms tieSsaisté palielinajas par 20,8% salidzinajuma ar
20109.

https://www.euromonitor.com/packaged-food



https://www.mordorintelligence.com/industry-reports/germany-home-textile-market
https://www.statista.com/statistics/791282/home-textiles-market-size-in-germany-by-category/
https://ec.europa.eu/eurostat/documents/3217494/10164469/KS-EI-19-001-EN-N.pdf/33ab6c0c-a0c6-5294-3948-b1fb9973d096
https://www.euromonitor.com/packaged-food
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L1710 Export Potential Map

’\‘ SPOT EXPORT OPPORTUNITIES FOR TRADE DEVELOPMENT

HOME PRODUCTS MARKETS EXPORTERS

Spot export opportunities for trade development

The Export Potential Map is a free tool that turns
economic analysis into practical trade information
using the ITC export potential methodology.

Using the Map's customizable and shareable
visualizations, you can spot:

1. products, markets and suppliers with
(untapped) export potential
2. opportunities for export diversification

Read more...

Contact us if you would like to develop a

customized analysis or country-specific version of
Export Potential Map, exploring for instance:

» employment impacts associated with export
potential

» opportunities for building (regional) value
chains

= export potential for services

» the selection of strategic products and
partners for trade policy negotiations

ABOUT RESOURCES v

‘fm Export Potential Map

' Maree ||

What is the export potential for Search a product or country... v ?

ITC TOOLS

atbalsts
izcilibai



FOR EXPORTER
Latvia

IN MARKET
World

PRODUCTS SUB-SECTORS

Q| Search a product by name/code. ..

| ~ Wheat

| [= aircrafts, spacecrafts & parts
| [=] Beverages (alcohaolic)

| [=] chemicals

| [=] coffee

| [=) Dairy products

| [=] Electronic equipment

| [=] Ferrous metals

| [=] Fertilizers

[=] Fish products (processed)

| [=] Food products n.e.s. (process...

I [=1 Glass articles

~ Top 50 @

Coniferous wood
sawn/chipped
lengthwise,
sliced/peeled

Sawdust & wood waste/scrap
59%

Medicaments

consisting of mixed or
unmixed products, forr...
48%

Parts &

accessories of
motor vehicles, ...

Motor vehicles
for the transport
of persons, nes

3 Special purpose motor ..

Electrical energy

41% Boards forel

Particle board & similar board
of wood

Plywood, veneered | Wood in the
panel & similar rough, nes
laminated wood

Coniferous
wood in chips/...

furniture,
nes

Wheat (excl
durum) & meslin

66% Cheese

Low erucic acid

rape or colza seeds

Turbojetsof athrust.. [~
16%

atbaists
Telephone sets & zcilibai
other voice/image
transmission

apparatus

Reception
apparatus for televi...

%
Whiskies
Spirits
obtaine...

Prefabricated
buildings

Furniture part... | Candles ...

Miscellaneous Printed
chemical prod... | books, b..

Prepared or p...

Prefabricat... Boards Coffee, roast..
of plast.

Flat-rolled pro.. Mineral or ch..

Il exPorT POTENTIAL @ [l REALIZED POTENTIAL (IN %) @

https://exportpotential.intracen.org/en/products/tree-map?fromMarker=i&exporter=428&toMarker=w&market=w&whatMarker=k



https://exportpotential.intracen.org/en/products/tree-map?fromMarker=i&exporter=428&toMarker=w&market=w&whatMarker=k

Product diversification

FOR EXPORTER
Latvia

IN MARKET
World

PRODUCTS

Search

| [= Boats & parts v

| [3 cCereals (except wheat & rice) v

[ Dairy products v
| [= Fertilizers v
| [ Fish & shellfish v
| [=] Machinery, electricity v
| [= Metals (except ferrous & preci.. v
| [=] Paper products v

[=] skins, leather & products there.. v
| [= synthetic textile fabric v
| [3] Trains & parts v

=1 Veaetable oils & fats v

25. Sheets for
veneering, sawn...

24_Raw furskins of fox

23. Wadding of
man-made fibres &...

22. Unbleached
kraftliner, uncoated, in...

21. Railway goods
wagons, nes

20. Casks, barrels & -
coopers' products &...

18. Fluting paper,
uncoated, =36x15cm

18. Testliner "recycled ®

liner board”, uncoated, ..

17. Mink furskins,
whole, tanned or...

16. Wood pulp,
mechanical & chemical...

15. Combine
harvester-threshers

SORT BY

1. {lgnition) wiring sets
for vehicles

14. Maize seed for

sowing

12,3 PRODUCT DIVERSIFICATION RANK & DEMAND == SUPPLY

2_Crude sunflower-seed
or safflower oil

3. Unbleached sack
kraft paper, uncoated, in...

@ 4. Edible mushrooms &
truffles, fresh or chilled

P 5. Margarine (excl
- liquid)

6. Cruise ships

——— 7. Trout, frozen

8. Mixtures of urea &
ammonium nitrate

9. Halibut, frozen

10. Sunflower-seed or
safflower ail {excl...

11. Unwrought lead,
refined

12. Crude soya-bean oil

atbalsts
izcilibai



EX]JDI't potentlal Spot export potential with & GAP CHART £: GEOMAP %% ANALYZE EXPORT POTENTIAL

FOR EXPORTER | Lithuania atbCI Sts

Latvia ¥ 25. Kazakhstan 2. Russian Federation izci qui
24. Georgia 3. Estonia
IN PRODUCT '
040120 Milk v 2% Aot —tp iz ,
R Petot janoskaidro:
22. Romania
COUNTRIES  SUB-REGIONS p- Poland
Search a country 21. Bulgaria .
|E| ot ae N 6. Denmark 1.Ka tirgu
ast Asia v
oy
| E| East Europe & Central Asia v 20. Spain Segmente *
| [=) EU & West Europe v Latvia in Milk 7. ftaly 2'Izaugsme
| [=] Northern Africa v 3.K0nku renti
19. Greece
[ southeast Asia v ALETE 4.Lielakie tirgi
| & southem atic v 18, France 5.Kritosie tirgi
. 9. Ireland
Caribbean v . TR =1
O 6.Distribucijas kanali
[[] central Africa v 17. Singapore .
China
[[] Eastern Africa v
16. Hong Kong SAREH
[] Middle East v 11 Sweden
e lbErs 12. Belgium
North America v . )
O 14 Mauritania® 13. United Kingdom
M Pacific v T

https://exportpotential.intracen.org/en/markets/analyze?fromMarker=i&exporter=428&toMarker=j&whatMarker=k&what=040120



https://exportpotential.intracen.org/en/markets/analyze?fromMarker=i&exporter=428&toMarker=j&whatMarker=k&what=040120

Kam pieverst uzmanibu?

1.Industrijas sektora tirgus/u Iielums-ni§as/ VldéjS vai p|G§G pCﬂ'éI’iI:\CI C'f-bC! §ts,
2.Industrijas sektora tfirgus/u prognozéiés izaugsmes reitings 'zcilibal
3.Industrijos sektora Kapacitate-vai piedavajums neparsniedz
pieprasijumu

4. Industrijas sektora pelnas norma (profitability)
5.leejas un izejas barjeras

¢.Potenciala produkta tips- plasa paterina preces vai unikalas

/.Potenciala produkta inovacijas imenis
8.Aizvietotdj preCu rasanas draudi

9 Piegadatdju speks/ ietekme nozares sektord
10.Pircéju spéks/ ietekme nozares sektord

1. Konkurentu skaits nozare

12.Tehnologiskdas izmainas nozares sektord
13.Nepieciesamie kapitdlieguldijumi

14.Valdibas tiesiska regulélcija nozares sektoram ar pozitivu ietekmi

15.Valdibas tiesiska regulacija nozares sektoram ar negativu ietekmi
16.Nozares ietekme uz tautsaimniecibu

17 .Produkta eksporta potencidls-indekseti raditdji parasti
18.Nepieciesamais laiks produkta izveidei eksporta tirgu




Izstradgjot

marketinga pefijuma

informacijas

vaksanas planu ir

janosaka .

petniecibas
metodes

komunikaciju
lidzekli

izlases veida
plans

atbalsts
izcilibai

petniecibas
[Idzekli



Informacijas vaksanas plans

Pétniecibas Komunikacijas 1zlases veida | Pétniecibas

metodes [idzekli metodes [idzekli

NovéroSana Pasts Izlases vieniba Aptaujas anketas

Apsekojums Talrunis Izlases apjoms Datori

Eksperiments Personiska Citi hdzekli
intervija

Grupas intervija

Internets

atbalsts
izcilibai



Komunikacijas lidzekla izvelel jaizverte:

N o O DN

. Elastfigums - atgriezeniskd saite,piem.,ja nepieciesams var

paskaidrof...

legutas inf-jas daudzums-iegustot papildus inf-ju,papildus jaut...
Inf-jas vaksanas kontrole-liecina par sniedamas inf-jas uzticibu.
Izlases kontrole-speja kontrolet izlases apjomu un strukturu.
Datu vaksanas atrums.

Atbilzu sanemsanas pakape-speja iegut planoto inf-ju.

atbalsts
izcilibai

respondentam

Izdevigums-komunikacijas lidzeklu videjas izmaksas rekinot uz 1 respondentu.



Komunikacijas idzeklu vertejums

Kriteriji Pasts Talrunis Personiskie kontakti | Internets
Elastigums Vajs Labs Teicams Apmierinoss
legutas inf-jas | Labs Apmierinoss Teicams Labs
daudzums

Inf-jas vakSanas | Teicams Apmierinosa Vaja Teicams
kontrole

Izlases kontrole Apmierinosa Teicams Apmierinosa Apmierinosa
Datu vakSanas atrums | Vajs Teicams Labs Teicams
AtbilZu  sanemsSanas | Vaja Laba Laba Vaja

pakape

lzdevigums Labs Apmierinoss Vajs Teicams

atbalsts
izcilibai



atbalsts

Zlase ir iedzivotaju (patérétaiu) segments, kas personifica visu Z€MPa!
ledzivotaju kopumu.

|zlases apjoma atkariba no generalas kopas (Noele 1993).

Generalas | 500 | 1000 | 2000 | 3000 | 4000 | 5000 | 10000 | 100000 -
kopas apjoms

|zIases
apjoms 222 | 286 | 333 | 350 | 360 | 370 | 385 398 400

Tapéec ir svangi-kas jaaptauvjaecik cilveku? kada veida lietderigi veikt aptaujue

Jaizvelas izlases vieniba,izlases apomes,izlases procedurq.




atbalsts
izcilibai

 lzlase ir iedzivotgju/pateretaju/segments kas personifice visu iedzivotaju kopumu.
Tapec ir svargi-kas jaaptauvjaecik cilvekuekada veida lietderngi veikt
aptaujueJaizvelas izlases vieniba,izlases apoms,izlases procedura.

* lzlases vieniba-kas ir respondentse kada cilveku grupa var sniegt atbildi.

« Nosakot izlases apjomu-nepieciesamo rezultatu ticamibu var nodrosinat sameéra
neliels iedzivotaju %,ja vien ieveroti izlases parstavibas noteikumi(pat mazak par
1%),ja pareizi tiek 1stenota .

* lzlases procedura-atk.no pétniecibas merkiem.NepiecieSama varbuteja
izlase/dazada vecuma,dzimuma,soc.slani. Ka ir jaizvelas respondentigLai iegutu
izlasi ar labu parstavniecibu ir jQizveido respondentu iespejamibas izlase-dazados
diennakts laikos..

Lai iegutu izlasi ar labu parstavniecibu ir jaizveido respondentu iespejamibas izlase-
dazados diennakts laikos.



IZLASES
METODES atbaists

— < izcilibai

VARBUTIGA NEJAUSA

Varbufigas izlases metodes:
- PATVALIGA (respondem‘l tika atlasiti bez plana);
- TIPVEIDA (atlasa generdlas kopas raksturigdkos respondentus, tiek izmantota fokusa grupu
veidosanai);
- KONCENTRACIJAS METODE (atlasa v:ssvorlgokos respondentus);
- KVOTAS METODE (generdalas kopas modelis, péc noteiktam ipasibam);

Nejausas izlases metodes:

- VIENKARSA (I ofer/jos veida);

- GRUPVEIDA (generolo kopu dala grupas un katras grupas ietvaros notiek nejausa izlase);
- “DOBJU” METODE(generoIo kopu dala grupas un detalizéti peta tikai dazas);

-DAUDZPAKAPJU IZLASE (atlase notiek vairakas reizes péc kartas).




Izlases veidi, batiba un piemeéri

Veids

Biitiba

Piemeérs

Nenoteikta
izlase

lerasta nejausa
izlase

Katru izlases vienibu nem no genera-
las kopas pilnigi nejausi.

Katram pilsétas iedzivotajam ir
vienadas izredzes kliit par aptaujas
vientbu.

Stratificéta nejausa

Generalo kopu sadala grupas un péc

Pilsétas iedzivotajus sadala grupas

izlase tam veic ierastu nejauso izlasi katra | (pieméram, péc vecuma) un veic ne-
izveidotaja grupa. jauSo aptauju no katras grupas. -
Tipologiska Generala kopa péc kadas pazimes Pilsétas iedzivotajus sadala grupas
izlase objektivi sadalita grupas. péc dazadam pazimém (dzimums,
vecums, ienakumi utt.) un veic ne-
jau$o aptauju no katras grupas.
Noteikta
izlase
Nereprezentativa | Katru izlases vienibu izvélas no Pétnieks veic pils€tas iedzivotaju
izlase generalas kopas péc informacijas atlasi atkariba no informacijas vak-

vakSanas eértuma kritérija.

Sanas atruma kritérija un organize
aptauju.

P&c pétnieka

Katru izlases vienibu izvélas no

Pétnieks veic pilsétas iedzivotaju

viedokla generalas kopas péc noteiktiem kri- | atlasi péc informacijas precizitates
terijiem. krit€rija un organiz€ aptauju.
Péc kvotas Katru izlases vienibu izvélas no Pétnieks veic pilsétas iedzivotaju

generalas kopas péc noteiktam kvo-
tam atbilstosi ieprieks noteiktiem
krit€rijiem.

atlasi péc noteikta vecuma atseviskas
iedzivotaju grupas.

atbalsts
izcilibai



atbalsts
izcilibai
« patvaliga metode (5-10% no visiem
iedzivotgjiem);

IzIases lieluma

noteiksana

 fradicionald metode (periodisku ikgadéju
aptauju veiksana, kas aptver, piemeram, 500,
1000, 1500 respondentus);

« statistiskd metode (informacijas statistiskas
ticamibas noteiksana, aprekins pec formulam.




Izlases lieluma aprékina piemeérs atbalsts
izcilibai
Aptaujas izlases apjoma apréekinos tika izmantots apkalpoto personu skaits viesnicas un tam lidzigas mitnés 2019.gada

bez dzimuma un vecuma ierobezojuma.

_ rNrw(1-w)
t w(1-w)+N*A,

kur n — vienibu skaits izlasé jeb izlases lielums (respondenti),
to— varbutibas koeficients;
N — generala kopa (taristi, iedzivotaji)
w — pétamas pazimes dala generala kopa jeb relativais biezums,
Aw — izlases robezk|tuda
Latvija 2019. gada beigas kopéjais apkalpoto personu skaits sastadija 2 853 333 personas:

* 2 393 364 apkalpotie viesi izveélejas izmitinasanas pakopojumus viesnicas un tam lidzigas mitneés,

e 350 370 apkalpotie viesi izvéléjas izmitinasanas pakopojumus viesu majas un cita veida islaicigas apmesanas mitnes,
e 109 599 apkalpotie viesi izveéléjas izmitinasanas pakopojumus kempingos, atputas transportlidzeklu un apdzivojamo
autopiekabju laukumos




Izlases lieluma aprékinasanai izmanto Sadus datus: C'f-bq §t$ .
e N — generala kopa: apkalpoto viesu skaits, kas izvélgjas izmitinasanas pakopojumus viesnicas un izcilibai
tam lidzigas mitnés = 2 393 364

e tp— varbutibas koeficents: pie varbutibas P=0.95 un nozimibas [iTmena 0=0.05 varbutibas koeficents
tp=1,96,

e W — pétamas pazimes dala generala kopa jeb relativais biezums: reizinajumam w(1-w) pieméro
maksimalo véertibu: w(1-w)=0.5%(1-0.5)=0.25,

* Aw—izlases robezk|ida: pienémums, ka Aw=0.07.

Izlases lielums jeb nepiecieSamais respondentu skaits ir 196:

o t3+N:w(1-w)  1.962+2393364x025 2298586,79 _ 196
 tZ-w(1-w)+N=A%  1.96+0.25+2 393 364:0.072  (0,49+11727,48=1172797




Patéretaju aptaujas respondentu skaita apréekinasana

ﬂi‘ Ra 0 s Oft® Sample size calculator

What margin of errer can you accept? n,{, The margin of error iz the amount of error that you can tolerate. If 30% of rezspondents answer yes, while 10% answer no, you may be able to tolerate a larger amount of error than if the respendents are split S0-50 or 43-55.
5%, iz 3 comman chaice Lower margin of error requires a larger sample gize.
What confidence level do you need? n,.{, The confidence level is the amount of uncertainty you can tolerate. Suppoge that you have 20 yes-no questions in your survey. With a confidence level of 35%, you would expect that for one of the questions (1 in 20), the percentage of people who

answer yes would be more than the margin of error away from the true answer. The true answer is the percentage you would get if you exhaustively interviewed everyone.
Higher confidence level requires a larger sample zize.

Typical choices ar= 30%, 85%, or 35%

If you don’t know, use 20000

What iz the response distribution? n,.{, For each question, what do you expect the results will be? If the sample iz skewed highly one way or the other the population probably iz, too. If you don't know, use 50%, which gives the largest sample size. See below under More information if this
Leave this 22 50% iz confusing.

Your recommended sample size is 271 Thig is the minimum recommended size of your survey. If vou create a sample of this many people and get responses from everyene, you're more likely to get a correct answer than you would from a large sample where only a small percentage of the

sample responds to your survey.

Online surveys with Vovici have completion rates of 660!

Alternate scenarios

With a sample size of With a confidence level of
our margin of error would be 8.22% h.a2% 4.75% Your sample zize would need to be 271 385 664

What is the population size? 1762123 How many people are there to choose your random sample from? The sample gize doesn't change much for populations larger than 20,000.

Generalkopu (N) veido 1 762 123 Latvijas iedzivotaji (Centralas Stat.Parvaldes dati). Pie izvélétas 90% ticamibas ar 5%
pielaujamo kludas robezu un 50% izlases proporcionalitati tika apréekinats, ka nepiecieSamais respondentu skaits ir 271
respondents.

Ta ka aptaujas laika tika aptverti tikai 102 respondenti, tika aprékinats, ka iegutajiem rezultatiem, pieskirot 90% ticamibu un
50% izlases proporcionalitati, piemit 8,12% kludas robeza.

http://www.tns.lv/?lang=Iv&category=showproduct&id=mpv

http://www.raosoft.com/samplesize.html

http://ncalculators.com/statistics/margin-of-error-calculator.htm



http://www.tns.lv/?lang=lv&category=showproduct&id=mpv
http://www.raosoft.com/samplesize.html

atbalsts

Balstoties uz Latvijas Republikas Centralas statistikas parvaldes apkopotajiem datiem par iedzivotaju 1ZCI ibai
skaitu noteikta vecuma grupa 2020.gada generalo kopu veido iedzivotaji vecuma no 15 -49 gadiem,
generalas izlases kopa ir 740 504.89. lai aptaujas rezultati butu ar 95% ticamibas limeni, ar pielaujamo
klidu 6.5% nepiecieSamais izlases apjoms ir 228 respondenti.

"\‘\ R a O S Oft@ Sample size calculator

What margin of error can you accept?

&

The margin of error is the amount of error that you can tolerate. If 90% of respondents answer yes, while 10% answer no, you may be able to tolerate a larger amount of error than if the
respondents are split 50-50 or 45-55.

Lowear margin of error requires a larger sample size.

5% is @ common choice

@ >
o n
=2

What confidence level do you need? The confidence level is the amount of uncertainty you can tolerate. Suppose that you have 20 yes-no questions in your survey. With a confidence level of 95%, you would expect that for one of the

Typical choices are 90%, 85%, or 99% questions (1 in 20), the percentage of people who answer yes would be more than the margin of error away from the true answer. The true answer is the percentage you would get if you
' ’ exhaustively interviewed everyone.

Higher confidence level requires a larger sample size.

What is the population size? 74050489 How many people are there to choose your random sample from? The sample size doesn't change much for populations larger than 20,000.
If you don't know, use 20000

What is the response distribution? q.{, For each question, what do you expect the results will be? If the sample is skewed highly one way or the other,the population probably is, too. If you don't know, use 50%, which gives the largest
Leave this as 50% sample size. See below under More information if this is confusing.
Your recommended sample size is 228 This is the minimum recommended size of your survey. If you create a sample of this many people and get responses from everyone, you're more likely to get a correct answer than you would from

a large sample where only a small percentage of the sample responds to your survey.

Online surveys with Vovici have completion rates of 66%!

Iternate scenarios

With a sample size of 200 300 With a confidence level of

Your margin of error would be 9.80% 6.93% 5.66% Your sample size would neaed to be 161 225 393

Save effort, save time. Conduct yvour survey online with Vovici.

http://www.raosoft.com/samplesize.html
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